SOCIAL VALUES SHAPETHE ECONOMY
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Social Values cannot be 1gnored in electlons.

ARTICLES & RESOURCES

Citizens for Traditional Values — www.ctvmichigan.org | Salt & Light Global — www.saltlightglobal.org

Family Research Council — www.frc.org Family Policy Alliance — www.familypolicyalliance.com

Acton Institute — www.acton.org . American Famlly Association — www.afa.net

—— - — — — — o’

_,‘g =

Citizens for Traditional Values | www.ctvmichigan.org




